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SEGINNING FARMERS &

RANCHERS FEDERAL CROP

IN LOCAL FOOD MARKETS

As part of the 2018 Farm Bill, Congress acknowledged that current Federal insurance offerings
may not meet the needs of all producers, particularly those that sell through local and regional
food markets.2 A growing number of farms and ranches sell through these markets, including a
quarter of beginning operations.3 This research provides descriptive statistics of the utilization of
Federal crop insurance by U.S. farms and ranches that sell through local food markets, comparing
beginning and established farms and ranches and noting gaps in participation.
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Figure 1. Proportion of U.S. beginning and established producers selling through local food markets
with and without crop insurance, by scale. See “Notes” page 2.

» The proportion of farms with local food sales that has Federal crop insurance expenditures
increases as operations get larger, ranging from 3% to 52% for beginning farmers and from
6% to 50% for established farmers.

» When comparing beginning and established famers, the largest differences in Federal crop
insurance expenditures occur in the smallest-scale category.

» When comparing across scale and within beginning farmer category, we see significant
differences in the proportion of both beginning and established producers with Federal
crop insurance across all scale categories.

Tif you are interested in Federal crop insurance trends for all farms, see: “Local Food Economics - Federal Crop Insurance.”
2L ocal food is defined as the sale of food for human consumption through both direct-to-consumer and intermediated
marketing channels. Direct-to-consumer marketing channels include sales direct to end consumers, such as farmers markets
or roadside stands. Intermediated marketing channels involve food sold by the farm to an intermediary, including sales to
institutions or regional distributors.

3Beginning farmer is defined as any producer who has farmed for 10 years or less.
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Key Takeaways:

» Scale, rather than beginning
farmer status, appears to be a
main factor in the decision to
adopt Federal crop insurance
for operations with gross

cash farm income of at least
$75,000.

» Federal crop insurance
adoption is lower for
beginning farmers selling
through direct-to-consumer
only and intermediated only
market channels compared to
established farmers.

» These differences suggest
the need for targeted outreach
about Federal crop insurance
for small-scale, beginning
farmers participating in local
food markets.
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»

Data are from the 2013-2016 U.S. Department of Agriculture’s
(USDA) Agricultural Resource Management Survey (ARMS), the

USDA's primary source of information on the financial condition
of U.S. farm businesses. It is an annual, nationally representative
survey that targets farms in the 48 contiguous states, with a
focus on the core agricultural states.

»

»

85% 81% 84% 72% 79% 76%

100%

90%

80%

70%

60

50% R

40%

30%

20%

10% 15% 19% 16% 28% 21% 24%
0%

Beginning Established Beginning Established Beginning Established
Farmers Farmers Farmers Farmers Farmers Farmers

X

Proportion of Producers

°

Direct-to-consumer only Intermediated only Direct and intermediated

B With Federal Crop Insurance B Without Federal Crop Insurance

Figure 2. Proportion of U.S. beginning and established producers selling through local
food markets with and without crop insurance, by market channel.

Notes Figure 1 (from page 1): When comparing beginning and established famers,
we only see significant differences in the proportion of producers with Federal
crop insurance in the smallest-scale category. When comparing across scale and
within beginning famer categories, we see significant differences in the proportion
of both beginning and established producers with Federal crop insurance across
all scale categories.

Notes Figure 2: When comparing beginning farmers across market channels,
direct-to-consumer compared to direct and intermediated are significantly
different. When comparing established farmers, direct-to-consumer compared to
intermediated and to direct and intermediated are significantly different.

Data Sources:

Jablonski, B.B.R., Hadrich, J., Bauman, A. 2021. The role of Federal crop insurance for farms and
ranches that sell through local food markets. Agricultural Finance Review. In press.
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The proportion of local food producers
with Federal crop insurance across market
channels ranges from 15% to 21% for
beginning farmers to 19% to 28% for
established farmers.

A smaller proportion of beginning farmers
utilize Federal crop insurance than established
farmers among those participating in direct-
to-consumer only and intermediated only
market channels.

When comparing Federal crop insurance
utilization for beginning farmers across
market channels, producers participating

in direct-to-consumer only markets utilize
Federal crop insurance less than those selling
through both direct and intermediated
markets.

More support for Federal crop insurance for
beginning operations selling through local
food markets is needed, particularly for those
selling through direct-to-consumer only
markets.
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